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ABSTRACT 

 
Taman Mini Indonesia Indah (TMII) is an Indonesian cultural 

themed amusement park located in East Jakarta, DKI Jakarta. Standing in 

an area of 150 hectares or 1.5 km2, Taman Mini Indonesia is present as a 

summary of the culture of 33 provinces of the Indonesian nation in the form 

of a miniature archipelago complete with buildings, regional pavilions, 

traditional architecture, regional arts, recreation parks and various types of 

rides. which offers artistic, recreational and educational facilities for 

visitors. Taman Mini Indonesia Indah was founded and inaugurated in 

1975, which was initiated by the idea of First Lady Siti Hartinah or better 

known as Mrs. Tien Suharto. 

This research applies a quantitative approach. The population in 

this study were visitors who had visited Taman Mini Indonesia Indah in 

2023. To collect data, the technique used was distributing online 

questionnaires. The number of samples tested was 100 respondents who 

were analyzed using multiple linear regression analysis tests to determine 

the effect of service quality and entrance ticket prices on visitor satisfaction 

at Taman Mini Indonesia Indah. 

After testing hypothesis f, it was revealed that service quality and 

entrance ticket prices had a simultaneous effect on visitor satisfaction at 

TMII. In the hypothesis test, service quality and ticket prices both have a 

partial influence on visitor satisfaction at TMII. In this research, visitor 

satisfaction at TMII was influenced by service quality and price by 73.3%, 

while the remaining 26.7% was influenced by other variables not examined 

by researchers. There is a very strong relationship between service quality 

and price on visitor satisfaction in this study. 

Keywords : service quality, price, satisfaction, and TMII 

 

 

INTRODUCTION 

 

 Taman Mini Indonesia Indah (TMII) is an amusement park with an Indonesian cultural 

theme located in East Jakarta, DKI Jakarta. Standing in an area of 150 hectares or 1.5 km2, Taman 

Mini Indonesia Indah was created as a summary of the culture of 33 provinces of the Indonesian 

nation in the form of a miniature archipelago complete with buildings, regional pavilions, 

traditional architecture, regional arts, recreation parks, and various types. rides that offer artistic, 

recreational and educational facilities for visitors. 

 There are many visitors who feel amazed and satisfied when they visit and see the new 
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Taman Mini Indonesia Indah (TMII), but there are also visitors who feel disappointed. Quoted 

from tempo.co, a visitor named Sinta felt disappointed because she had to pay additional fees to 

enter the toilet on one of the platforms. Not only that, many visitors expressed their disappointment 

and dissatisfaction after visiting Taman Mini Indonesia Indah after the renovation, namely in 2023, 

via Google reviews. 

 According to Sulistyana (2015:12), price is the sum of the components of tourist attraction 

costs, facility costs and transportation costs charged to visitors. Visitors usually want prices that 

are in accordance with the facilities offered at the tourist attraction. Comparing prices at several 

tourist attractions has become a common thing. Visitor satisfaction is also influenced by the price 

of entrance tickets to tourist attractions. 

 According to Zeithmal (2012:10) in Mawaddah (2021:232) says that if the price offered is 

cheaper, the greater the value. Cheap prices will make visitors feel that visiting this tourist 

attraction will be able to provide satisfaction Apart from price, the quality of service that visitors 

must receive is a strong factor in the satisfaction of visitors who will visit Taman Mini Indonesia 

Indah (TMII). 

 According to Tjiptono (2015: 117) explains that if the service received exceeds visitors' 

expectations, then the quality of service can be said to be ideal. However, on the other hand, if the 

quality of service received by visitors is lower than what visitors expect, then the quality of service 

is considered bad. 

According to Tjiptono (2015: 123), satisfaction is a level of individual or person's feelings 

after comparing product performance or the results obtained in accordance with their expectations. 

The level of satisfaction functions as the difference between perceived performance and 

expectations. If performance falls below expectations, visitors will feel disappointed, and vice 

versa, if performance meets expectations, visitors will feel happy and satisfied.  

 According to Kotler (2002) in Hermanto, et al (2022:2) stated that there are eight factors 

that can influence satisfaction, namely product quality, service quality, emotional, price/tariff, 

convenience, individual experience, references, and advertising. 

 

RESEARCH PURPOSE 

 

 The formal purpose of conducting this research is as one of the requirements for  

completing the Tourism study program at the Bogor Tourism College. 
 

 

OPERATION OBJECTIVES 

 

 Based on the background and problem formulation attached above, the research objectives 

to be achieved are as follows: 

1. Identify the condition of service quality at Taman Mini Indonesia Indah (TMII) according 

to visitors. 

2. Identify the condition of entrance ticket prices at Taman Mini Indonesia Indah. 

3. Identify the condition of visitor satisfaction at Taman Mini Indonesia Indah (TMII). 

4. Identify how much influence service quality has on visitor satisfaction at Taman Mini 

Indonesia Indah. 

5. Identify how much influence the entrance ticket price has on visitor satisfaction at Taman 

Mini Indonesia Indah. 

6. Identify how much influence the quality of service and entrance ticket prices have on 

visitor satisfaction at Taman Mini Indonesia Indah. 
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Gambar 2.1  

LITERATURE REVIEW 

 
Sumber: X1: Tjiptono (2011:347) dalam Matantu, et al (2020:356) X2: Kotler & Amstrong 

(2016:78) Y: Irawan (2002) dalam Ramadhan (2018:14) 

 

 

RESEARCH METHODS 

MIX METHODS 

 

 This research was carried out at Taman Mini Indonesia Indah (TMII) Jl. Taman Mini 

Indonesia Indah, Ceger, Kec. Cipayung, East Jakarta City, Special Capital Region of Jakarta 

13820, The method used in this research is the quantitative descriptive method. 

 Sugiyono (2019:16) states that the quantitative research method is a research method that 

is based on the philosophy of positivism, has the aim of researching a certain population or sample, 

collects data using research instruments, data analysis has a quantitative/statistical nature, and has 

the aim of testing predetermined hypothesis. Meanwhile, according to Siyoto and Sodik (2015: 

19), quantitative research methods are a type of research that has specifications such as systematic, 

planned and clearly structured from the beginning until the creation of the research design. In this 

research, the research method used is a quantitative descriptive method. 

 

RESULTS AND DISCUSSION 

 

In this study, the researcher conducted data analysis using SPSS as a tool to regress the formulated 

model. 
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Tabel 4.22 

Hasil Output Uji T 

 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) -.816 2.312  -.353 .725 

Kualitas 

Pelayanan 

.269 .039 .408 6.896 .000 

Harga 1.273 .128 .588 9.951 .000 

Sumber: Olahan SPSS 28.0, 2024 

From the table above, it can be seen that the results of each variable are obtained which 

will be explained as follows: 

1. In the service quality variable, a value of 0.039 was found, which means positive. The 

significance value of the service quality variable is 0.00, where <0.05 means that the 

effect is significant. The T value was found to be 6.896, which is greater than 1.985, 

meaning that Ho is rejected and H1 is accepted. 

2. In the price variable, a value of 0.128 was found, which means positive. The 

significance value of the price variable is 0.000, which is <0.05, meaning the effect is 

significant. The T value was found to be 9.951, which is greater than 1.985, meaning 

Ho is rejected and H1 is accepted. 

 

Tabel 4.23 

Hasil Output Uji F 
 

Model 

Sum of 

Squares Df 

Mean 

Square F 

 

Sig. 

1 Regressio

n 

2102.381 2 1051.191 132.834  .000b 

Residual 767.619 97 7.914    

Total 2870.000 99     

Sumber: Olahan SPSS 28.0, 2024 

 

From the results of the table test above, the F count value is 132.834 with a significance of 

0.000. Therefore, the significance value is smaller than 0.05 (0.000 <0.05). Therefore, it can be 

concluded that the hypothesis stating that "service quality and price together affect visitor 

satisfaction at TMII Jakarta can be accepted. 

 

 

CONCLUSION 

 

In this study, the variables of service quality and price on visitor satisfaction have 

coefficient values of 0.269 for service quality and 1.273 for price and all have positive values. 

In this study, the correlation coefficient test obtained an R figure of 0.856. It can be 

concluded that there is a very strong relationship between the variables of service quality and price 

with visitor satisfaction at TMII Jakarta. 

In this study, then in the determination test, visitor satisfaction at TMII Jakarta was 

influenced by service quality and price by 73.3% while the remaining 26.7% was influenced by 

other variables not studied by the researcher. 
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